
TV Industry Human Rights Forum: Terms of Reference 
Last updated: June 2021 
 

Purpose 
The purpose of the Forum is to understand how the TV industry impacts on human rights and to create positive change by proactively 
addressing human rights issues in the operations of the member companies and wider TV industry. The emphasis of this group is on members’ 
own operations and supply chains rather than on TV coverage of human rights.  Within this, the Forum will prioritise the most vulnerable and 
those most at risk. 
 
 The Forum will do this by: 

1) Sharing information, processes, approaches and challenges (where able, on a case-by-case basis). 
2) Commissioning research into human rights risks in different aspects of TV production. 
3) Developing tools and guidance to promote good practice. 
4) Seeking opportunities to maximise impact through collaboration (e.g. industry approach / collective voice). 
5) Communicating to the wider industry the importance of respecting and protecting human rights. As we develop research outputs ad 

tools we will share the information that we find – through academia, NGOs, and other businesses. 
6) Seeking out cross-sector collaboration opportunities. 

 
Membership  

• The Group is open to any TV organisation interested in understanding and improving their approach to human rights, including 
complying with legal requirements (for example the Modern Slavery Act 2015) and working towards good practice. 

• Members are encouraged to send representatives from production and from relevant corporate functions to attend the meetings. 

• There are different tiers of membership for broadcasters/large production companies, small and medium-sized production companies 
and industry suppliers. 

• Interested organisations can attend Forum meetings as observers before committing to membership. 
 

Ways of working:  

• The Group will work within the Chatham House Rule. 

• The Group will work with a spirit of trust and collaboration. 

• The Group will have a rotating Chair. 



• Competition law reminder. While all Forum members have an interest in promoting human rights, in many cases they may also be 
competitors, and should keep in mind at all times that discussions should focus only on issues related to human rights. In particular, 
members should not engage in any form of information exchange of any form of competitively sensitive information, including 

o Commercial or market strategy 
o Non-public price information 
o Non-public information on output/sales 

 
External Engagement: 

• All participants agree to be named as members of the working group in any statements and communications (including communications 
by other members). 

• Where appropriate learning will be shared with relevant industry groups in order to maintain the spirit of collaboration (for example the 
Centre for Sports and Human Rights). 
 

Meetings: 

• The Steering Group will meet at least 6 times per year. 

• The full Forum will seek to meet at least quarterly.  

• Topics for forthcoming agendas will be agreed at each meeting. 

• Any papers will be circulated by the Forum Secretariat – Amelia Knott. 
 

Review:  

• The Forum will review its success against the points set out in its Purpose (above) every six months. 

• These terms of reference will be reviewed annually. 
 

Appendix – Current full members 

• BBC Studios 

• ITV  

• Sky  

• NBC Universal 
 
 

  



Membership structure for 2020/2021 
 
Three tiers of membership one for broadcasters, one for production companies and one for industry suppliers. 
 

 Full membership Associate membership Affiliate membership 

Open to Broadcasters, commissioners and large 
production companies 
 

Production companies Industry suppliers 

Reasons for 
joining 

• Demonstration of leadership on human 
rights 

• Opportunity to explore issues of common 
concern to the industry 

• Access to deep dive assessments of 
programmes 

• Access to training on due diligence and 
consultancy support 

• Opportunity to contribute to issues 
that affect the industry and to 
standards set by broadcasters 

• Commitment gives competitive 
advantage 

• On contact list for consultations, beta 
testing of tools and latest findings 

• Invited to briefings 

• Opportunity to contribute to issues 
that affect the industry and to 
standards set by broadcasters 

• Commitment gives competitive 
advantage 

• On contact list for consultations, beta 
testing of tools and latest findings 

• Invited to briefings 

Role Form the steering group: 

• Set strategy 

• Decide on priorities 

• Meet 6 times per year 

• Can attend / lead working groups 

• Use and provide feedback on tools to 
ensure their continued iteration 

 

Join ‘task and finish’ working groups1 
which: 

• Have clear objectives 

• Have a minimum of [3] members 

• Are established for a defined 
length of time (e.g. 6 months) 

• Meet regularly during this time 
(e.g. monthly) 

Join ‘task and finish’ working groups which: 

• Have clear objectives 

• Have a minimum of [3] members 

• Are established for a defined 
length of time (e.g. 6 months) 

• Meet regularly during this time 
(e.g. monthly) 

Required 
commitment 

• Annual financial contribution - £6,000 

• Uphold Forum principles 

• Time and input 

• Nominal annual financial contribution - 
£250 

• Uphold Forum principles 

Nominal annual financial contribution - 
£100 

 
Prior to becoming members, organisations can join Forum meetings as observers. 
 
 

 
1 Examples could include working groups on advertising production, sports production, drama, entertainment and documentaries 



 

TV Industry Human Rights Forum Principles 
 
All members of the TVIHR Forum commit to upholding the following principles: 
 
Principle 1: Protecting the vulnerable 

• There are a range of people impacted by TV production 
activities. Within each of these groups will be people who are 
more vulnerable to adverse impacts than others. We identify 
those most vulnerable to adverse human rights impacts as a 
result of TV production, such as low paid workers or children, 
and put mitigations in place. 

 
Principle 2: Going beyond crew 

• We recognise that our responsibilities to workers extend 
beyond crew to all those that labour on our behalf, including 
subcontractors, agency workers and workers in the supply 
chains of TV programmes. TV should not be made at the 
expense of anyone’s physical or mental health. 
 

Principle 3: Rights-based approach 

• Our approach takes a human rights lens which puts people, 
particularly the most vulnerable, at the centre and is based 
on the International Bill of Human Rights, the International 
Labour Organisation Conventions, UN Guiding Principles on 
Business and Human Rights and the Children’s Rights and 
Business Principles. It also recognises legislative drivers such 
as the UK’s Modern Slavery Act (2015). 

 

Principle 4: Collective action and collaboration 

• We seek opportunities with commissioners, broadcasters, 
production companies, industry suppliers, freelancers, 
industry bodies and other sectors to collaborate and share 
information that is important to understand when 
addressing human rights and planning TV productions. 

 
Principle 5: Value in diversity  

• Actively embracing different perspectives fosters innovation 
and diverse voices enable better risk management and 
understanding of our subjects, workforces and audiences. 
We avoid discrimination and proactively promote gender 
equality, support diversity among our colleagues and in our 
programmes on and off screen and tackle inequality in 
wages, hiring and promotional opportunities, both in our 
own operations and in our supply chains 

 
Principle 6: Effective grievance channels and supporting access to 
remedy 

• We listen to the experiences of those adversely impacted by 
TV production, ensuring grievance channels are open, 
trusted and effective. We work in collaboration with relevant 
stakeholders to provide or support access to remedy. 

 


